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Community Consultation:
RESULTS SNAPSHOT

Overview of the Research

In April-May 2024, a survey was conducted by Painted Dog Research to understand the community’s perceptions, values and
aspirations to inform planning for the ECU Mt Lawley redevelopment project.

Survey flyers were delivered to 8,650 residents’ and businesses’ letterboxes that reside within 1.5km of the existing ECU Mt Lawley
campus. Respondents could either complete the survey online or via a dedicated survey phone hotline. The survey took around 10
minutes to complete and achieved 312 responses.

To encourage survey participation and quality engagement, all participants were offered the opportunity to enter a prize draw to win 1
of 5 $100 vouchers. An anonymous draw was conducted to select the five winners at the conclusion of the survey.

The topline results of this survey are summarised in this document.

Being consulted or involved in the
redevelopment process is important for
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Community Values

BEST THINGS ABOUT THE LOCAL AREA (FIRST MENTIONS)

% of respondents who mentioned each feature first unprompted
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18% 16% 1% 1% 9% 4% 4% 4%
Parks / Greenery / Trees / Close to the Hospitality Quiet / Safe / low Friendly
community green spaces bushland CBD (cafes, peaceful crime community
gardens restaurants,

bars, etc)

THINGS MISSING FROM THE LOCAL AREA (FIRST MENTIONS)
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% of respondents who mentioned each feature first unprompted

Q00000
% 4% 4% 4% 13%

Hospitality Shops/ Sports Theatre / arts Entertainment  Plants / more Pedestrian / Nothing
(cafes, markets centres centre | festivals trees bike paths missing
restaurants,
bars etc)

FEATURES OF THE LOCAL COMMUNITY’S IDEAL LIFESTYLE RANKED

% of respondents who ranked each feature within their top 5

Open spaces (e.g., parks, green spaces)

Near food, beverage and hospitality venues 1

Quiet / peaceful

Retained natural environment 4

Safe / protected by security measures

Sustainable community (e.g., green energy, solar
power, water-saving initiatives)
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Familiarity with Campus

% of respondents who selected each frequency
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Daily Afewtimesper Onceaweek Afewtimesa Onceamonth Once every few Once ortwice a Less often than Never
week month months year once a year

% of respondents who selected each time bracket
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Just passing 15 minutes or 16-30 minutes 31-60 minutes  1-3 hours 4-6 hours  More than 6 Other (please
through less hours specify):

72%
Have spent at least

some time on
campus

% of respondents who selected each reason % of respondents who were aware of the relocation before the survey

Just pass through it to go somewhere else

91%

Recreation
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Attending WAAPA performances
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Previously aware of
the relocation
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% of respondents who became aware by each source of information

Attending other events or festivals
Visiting the ECU Library
Connect to transit / public transport

Visit/ catch up with friends . 7 In the news e

From a friend or family member

Visiing one of the art galleries [ 6 Local community newspaper

Childcare I 5 Social media (e.g., Facebook,
Instagram, Tik Tok)
Working I 4 Driving by the site
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Online (e.g., Google)
studyingat ECU [ 4

Letter in the mail . 7
Studying at WAAPA 0 From your Local Council [ 7 Seei"tg tht? C?mfhus
) ATM, café, gym, From an ad (on TV, radio, online, I 4 Con:it;ucwlg?k'?n ¢
Other (please specify): IF school drop of outdoor signage) educaton, sudying
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None rom an email |
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Information shown to respondents about the ECU campus redevelopment

ECU (Edith Cowan University), including its arts school WAAPA (Western Australian Academy of Performing Arts) is going to relocate from the Mt
Lawley campus into the CBD and this is expected to take place in late 2025/early 2026.There are plans to redevelop the site. The uses, layout, scale,
housing type and vehicle / pedestrian connection of this precinct is yet to be determined.

General and technical information on the site and area is being gathered now in order to progress the project. This will be followed by more detailed

community engagement, master planning and design in mid-2024. Understanding the community’s views and aspirations for the ECU Mt Lawley
campus site will be an important part of the master-planning and design phase.

% of respondents who selected each rating bracket

NET Negative NET Positive
(0-4/10) (6-10/10)

24 23 53
0-2 3-4 5 6-7 8-10
Extremely Negative Neutral Extremely Positive
% of positive respondents who mentioned each reason (n=156).<3% not shown. % of negative respondents who mentioned each reason (n=79). <3% not shown.
NET: Opportunities - 46 NET: Concerns about new development - 49
Chance for new facilities 12 Don't want more/ high density housing 16
Opportunity to provide more housing 12 Shouldn't be housing only 12
Opportunity for hospitality (cafe etc) 6 Concern (General) 10
NET: General Sentiment . 23 Don't want commercial district 10
Excited 6 NET: Negativity of Iosi:gei?frir::r;:; - 37
Believe it will benefit the community 6 Students bring diversity to Mt Lawley 9
In favour of redevelopment 6 Sad to lose ECU/ WAAPA 7
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Aspirations for the Campus

% of respondents who responded with NET positive or NET appropriate.

Features...
l 86% 83% 82% 1% 16% 69%
% NET
Postive Creating usable  Creating Pathways for  Revegetating Retail & food/ Cycling routes
public spaces opportunities  pedestrians  areas not for beverage
for arts and active use businesses

culture
Housing type...

\
l‘ 58%’ 5@ 509 419 34% 19%

Appropriate

Townhouses Low-rise Standalone Villas / units Mid-rise High-rise
apartments houses apartments apartments
(3-4 storeys) (5-7 storeys)  (8+ storeys)
% of customers that mentioned each feature unprompted. <56% not shown. % of customers that mentioned each feature unprompted. <5% not shown.

Tree canopy/ vegetation/ native bush Hospitality (food/ drinks) outlet

Library/ book shop Green space

Green/ nature spaces Public open spaces

Theatre - general Entertainment/ performance space

Sports centres - gym Sporting areas - indoor/ outdoor

WAAPA - theatres, facility, concerts etc Public parks

Auditorium/ performance space Arts centre/ gallery (like WAAPA)

Accomodation/ social housing Play area (suitable for kids)

Parkland/ gardens More trees/ native plants, bushland
Reuse/ give more space to MLSHS (for extension/

Open community space
P ysp improvements)

Arts facility - performing, pottery, design etc Shopping centre - supermarket, IGA, Bunnings etc

Nothing Local gathering/ community places
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HOW ENGAGED THE LOCAL COMMUNITY WANT TO BE IN THE REDEVELOPMENT

% of respondents who selected each engagement level

None Engagement Expectations High

39
31

4

M : :
Informed Consulted Involved

None of the above
[ want to be actively involved in the

planning and design process,
where my input is taken into
account and can influence the

I'm not interested in being engaged | would like to receive information | would like to be consulted and
have the opportunity to provide

with this project moving forward about decisions, projects, or
issues, but | don't need to provide  input, opinions, or suggestions,
even though the final decision

feedback or have a say in the final
outcome remains with _DevelopmentWA outcome
PREFERRED METHOD FOR ENGAGEMENT
% of respondents who selected each engagement method
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Email Project Mail letter ~ Community Local Facebook SMS Phone call  Don'tknow X (formerly Other (please
specific forums newspaper Twitter) specify):

website
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